. . “Packaging is particularly important for
P I a I n Pa C ka g I n g consumer products such as cigarettes,

Every pack tells a story...

which have a high degree of social
visibility. Unlike many other consumer
products, cigarette packages are displayed
each time the product is used and are
often left in public view between uses.”

- D. Hammond, University of Waterloo

With increasing limits on tobacco marketing, the package
remains the pivotal form of advertising to attract new customers.

Packaging has been a tool for public health...
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Plain packaging would eliminate one of the industry’s last forms of marketing.

In 2012, Australia was the first country in
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The objectives of plain packaging are to:
- reduce the attractiveness and appeal of tobacco products
to consumers, particularly young people;

- increase the noticeability and effectiveness of mandated
health warnings;

ONINHVM

- reduce the ability of the retail packaging of tobacco
products to mislead consumers about the harms of smoking.
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